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From the time that Clayton Christensen (1997) highlighted the concept of disruption 
due to innovation, and its impact on businesses and economies, practitioners and 
researchers have diverted their attention to the evil it casts and the opportunities it 
presents. Innovations and improvements in technologies have more often than not 
resulted in disruption of business models prevalent at that time. The three industrial 
revolutions have marked definitive shifts in performance and perspectives, and now 
the world awaits the outcome of the industrial revolution 4.0. Disruptions do not come 
only from revolutions. This is evident from the very recent incidence of the Coronavirus 
variants taking over the world and causing disruptions not only in commerce but in 
every walk of life: businesses have suffered, nations have faced considerable economic 
losses, and the social life, as we knew it, had come to a standstill. Studies into the 
various modes of disruption show that businesses that proactively face the challenges 
that disruptions present, and prepare themselves for the outcomes, have a greater 
chance of survival than those that wait to ride the wave (Maxwell and Christensen, 
2012).

Following up on Gans' (2016) observation that management academics had not really 
researched on the main issues of disruption, a steady stream of interest has been 
diverted towards studying the concept as a phenomenon (Gans, 2016) as well as a 
process (Cozzolino, Verona, and Rothaermel, 2018) in areas such as technology (Skog, 
Wimelius, and Sandberg, 2018), education (García-Morales, Garrido-Moreno, & 
Martín-Rojas, 2021; Mishra, Gupta, and Shree, 2020), global disasters (Crick, Crick, and 
Chaudhry, 2021), service industry (Pemer, 2021), management (Volberda, Bosch, and 
Heij, 2018), finance (Bussmann, 2017; Jiafu & Rau, 2021), and marketing (Dev, Shankar, 
Zacharia, & Swami, 2021), to name a few.

IBA-SBSIC 2022 is set to further the discussions on "Decision Making in a Disruptive Age" 
by providing a venue where academicians and researchers can showcase their 
research and findings. Networking opportunities with like-minded scholars will 
facilitate collaborative transnational research, thereby furthering our understanding of 
disruption in the fast-paced digital economy. The tracks are designed to focus on the 
topic within the disciplines of marketing, management, accounting, finance, and law, 
and a special interest event is organized to discuss critical issues in Islamic finance, law, 
and governance. A workshop on neuroscience examines the role of technology in 
understanding human behavior and its applicability in business research.

FOREWORD
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DAY 1: WEDNESDAY, 22nd JUNE

WORKSHOPS DAY

Workshop on
Consumer Neuroscience

Workshop on
Governance in Islamic Finance

10:00 am | Registration 

10:30 am – 11:00 am | Welcome Tea & 
Refreshments 

Venue: Crystal Ball Room

11:00 am – 1:00 pm | Workshop Session 1
Venue: Crystal Ball Room

1:00 pm to 2:00 pm | Lunch Break
Venue: Crystal Ball Room

2:00 pm to 5:00 pm | Workshop Session 2
Venue: Crystal Ball Room

12:30 pm | Registration

1:00 pm to 2:00 pm | Lunch Break
Venue: Crystal Ball Room

2:00 pm – 4:00 pm | Workshop Session
Venue: Ambassador 1

Parallel Workshops



3

DAY 2: THURSDAY, 23rd JUNE

10:30 am - 11:00 am Tea & Refreshments Break

8:30 am - 9:00 am Registration

9:00 am - 9:30 am Opening Ceremony
Venue: Crystal Ball Room

Welcome Note by: Dr. Wajid H. Rizvi

9:30 am - 10:30 am Keynote Speaker
Venue: Crystal Ball Room

Speaker: Professor Daniel Richardson
Professor of Experimental Psychology
at University College London

Topic: Using Neuroscience to
study Collective Behavior:
Underwater Nightclubs, Live
Theatre and the Eurovision
Song contest

11:00 am - 1:00 pm Parallel Session 1
Session 1A: Accounting, Finance & Law Track
Venue: Training Room 3

Session 1B: Management Track
Venue: Training Room 1

Session 1C: Management Track
Venue: Crystal Ball Room

Session 1D: Marketing Track
Venue: Boardroom 3
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3:00 pm - 3:30 pm Tea & Refreshments Break

6:30 pm - 9:00 pm Gala Dinner
Venue: Crystal Ball Room

1:00 pm - 2:00 pm Lunch Break
Venue: Crystal Ball Room

2:00 pm - 3:00 pm Keynote Speaker 2
Venue: Crystal Ball Room

Speaker: Dr. Omar Al-Tabbaa
Associate Professor, Leeds University, UK

Topic: How does adaptive
learning take place in
cross-sector collaboration
during global crises?
Insights from emerging economies”

3:30 pm - 5:30 pm Parallel Session 2
Session 2A: Accounting, Finance & Law Track
Venue: Training Room 3

Session 2B: Management Track
Venue: Training Room 1

Session 2C: Marketing Track
Venue: Boardroom 3

Session 2D: Management Track
Venue: Crystal Ball Room
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DAY 3: FRIDAY, 24th JUNE

11:00 am - 11:30 am Tea & Refreshments Break

12:30 pm - 2:00 pm Lunch Break
Venue: Crystal Ball Room

10:00 am - 11:00 am

Speaker: Professor Dr. M. Kabir Hassan
Professor of Finance in the Department
of Economics and Finance,
University of New Orleans

Topic: Research in Sustainable
and Ethical Finance

Keynote Speaker 3
Venue: Crystal Ball Room

11:30 am - 12:30 pm

Speaker: Professor Joseph Devlin
Professor of Cognitive Neuroscience
& Vice Dean (Innovation & Enterprise),
Faculty of Brain Sciences at
University College London

Topic: A Mind Reading Machine:
Facts, Fictions and Ethics

Keynote Speaker 4
Venue: Crystal Ball Room
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Closing Remarks by: Dr. S. Akbar Zaidi
Executive Director

IBA Karachi

4:00 pm - 7:00 pm Closing Ceremony & Hi-Tea
Venue: Crystal Ball Room

2:00 pm - 4:00 pm Parallel Session 3
Session 3A: Accounting, Finance & Law Track
Venue: Crystal Ball Room

Session 3B: Accounting, Finance & Law Track
Venue: Training Room 3

Session 3C: Management Track
Venue: Training Room 1

Session 3D: Marketing Track
Venue: Boardroom 3
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research examines how individuals' thought processes are 
related to the people around them. He has authored many 
scientific articles in cognitive, developmental and social 
psychology and two popular science books, Man vs Mind 

KEYNOTE SPEAKERS

Keynote Speaker 1 - Daniel Richardson
Professor of Experimental Psychology at University College London

and A Dummies Guide to Social Psychology. He has received three Provost's Teaching 
Awards from UCL, and has performed shows at the London Science Museum and 
Bloomsbury theatre combining science, music and live experiments on the group mind 
of the audience

Omar Al-Tabbaa (Ph.D. University of Leeds) is an Associate 
Professor in International Business at the University of Leeds. 
His research interest and expertise cut across a number of 
themes including internationalization strategy and firm 
competitiveness (SMEs post-entry speed, collaborative 
technology transfer, and international strategic alliance); 
governance and co-learning in global value chains; and 
digital ventures (collaborative business models in the sharing 
economy, digital ecosystem, and survival of international 

Keynote Speaker 2 - Dr. Omar Al-Tabbaa
Associate Professor, Leeds University, UK

digital platform firms); and cross-sector collaboration for public value creation. His 
work has been published widely in several leading journals, and his research and 
enterprise activities have been supported by grants totaling more than £1 m. Currently, 
Omar is an academic advisor for the UK Commonwealth Scholarship Commission.
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Professor Dr. M Kabir Hassan is Professor of Finance in the 
Department of Economics and Finance in the University of 
New Orleans. He currently holds three endowed 
Chairs-Hibernia Professor of Economics and Finance, 
Hancock Whitney Chair Professor in Business, and Bank One 
Professor in Business- in the University of New Orleans. He is 
also a financial economist who has extensive research and 
consulting experience in disciplines such as Islamic finance, 
capital markets, investment, monetary economics, 

Keynote Speaker 3 - Professor Dr. M Kabir Hassan
Professor of Finance

macroeconomics and international trade and finance to name a few. According to the 
journal of finance, Professor Hassan is in the top 1% of his peers who continue to publish 
one article per year and has done so for several years. He is also deemed to be one of 
the most prolific authors in financial literature over the past 50 years. Moreover, 
according to Stanford University, he is one of the most well-cited authors in the world.

Joseph is a Neuroscientist with 20+ years of experience 
conducting world-class research. Expertise in language, 
narrative, audience engagement and consumer 
neuroscience.

He is an author of 80+ articles in top scientific journals 
including Science, Nature, Nature Neuroscience, Current 
Biology and Proceedings of the National Academy of 
Sciences.

Keynote Speaker 4 - Joseph Devlin
Professor of Cognitive Neuroscience & Vice Dean (Innovation & Enterprise),

Faculty of Brain Sciences at University College London

His work has been featured on the front page of The Times, in the Guardian, Daily 
Telegraph, Independent, New York Times, and on the BBC and CNN.
He is interested in applying the most recent advances in neuroscience, behavioral 
science, nudge, and AI to finding solutions for businesses.
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WORKSHOPS

IBA-SBSIC'22 offers a half-day workshop on consumer neuroscience for participants 
interested in how the tools of cognitive neuroscience can help understand and improve 
the consumer experience. The workshop will combine talks and interactive sessions.

Experts in neuroscience have been invited to conduct this half-day workshop and they 
will be happy to meet with you and discuss additional learning opportunities on the 
relevant topic. Profiles of the workshop presenters is given below.

Workshop on Consumer Neuroscience

The workshop begins with presentation of a simple framework for understanding 
neuroscience's role in marketing. Daniel Kahneman dispelled the myth that people are 
rational decision makers and demonstrated how subconscious factors such as 
emotion, biases, and heuristics influence our choices, often in ways we are unaware of. 
Even when these processes are unconscious, the information is still present in the brain 
and, therefore, there is considerable potential to use the tools of neuroscience to 
measure brain responses to offer a better understanding of consumer behavior.

The appeal of consumer neuroscience

Narrative provides a powerful tool for engaging audiences but measuring engagement 
can be challenging. Through presentation of a case-study with Audible, one of the 
main retailers of audiobooks, the workshop will investigate the extent to which the 
delivery medium of a story (audio or visual) affects conscious and sub-conscious 
engagement with the narrative and demonstrate that this imaginative process in the 
listeners' mind is detectable on the skin at their wrist.

Measuring audience engagement with biometrics

The way that the eye moves reveal how the brain construct experience of the world 
around it, and how this is shaped by expectations and beliefs. They can tell us how 
consumers attend to marketing materials, encode information, and make purchasing 
decisions. Since eye movements can now be measured with great accuracy by low 
cost, portable devices, they are an invaluable tool for consumer neuroscientists.

Tracking attention and cognition with eye movements
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Neuromarketing firms that use electroencephalography (EEG) to measure emotion 
typically rely on a measure called "frontal alpha asynchrony," or FAA. How valid is FAA 
as a measure of emotion? Here, the workshop will review recent evidence that calls into 
question the utility of FAA but provides an alternate method for using EEG to quantify 
emotional arousal. An example will be presented on how EEG is used to enhance digital 
product design to improve user experience.

Can EEG measure emotion?

The workshop will end with a brief review the current state of neuromarketing, 
highlighting trends that we expect to see develop more fully in the next 5-10 years.

Future directions

MEET THE TEAM

WORKSHOP PLAN

11.00 Introductions + Appeal of Consumer Neuroscience
11.30 Implicit and Explicit Attitudes (how to measure, predict and change attitudes)
12.00 Group activity: When have you tried to get answers from self-report?
12.30 Consumer brain (Overview of classic studies)
13.00 Break (prayer / lunch / eye tracking demos)
14.00 Perception (eye tracking + case study from Nielsen)
14.30 Neuroscience for Business (framework + case studies)
15.00 Group activity: Ocean Outdoor
15.30 Future directions and Open Discussion

Professor
Joe Devlin

UCL

Professor
Daniel Richardson

UCL

Dr.
John Hogan

UCL
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WORKSHOPS

The expected expansion of the Islamic finance industry to 3.69 trillion USD by 2024 (S&P, 
2022) is a great success story. This growth is phenomenal, especially when considering 
the broader principles of equity, participation, and ownership in Islamic law in general. 
We will be holding a workshop on Islamic finance governance: theory and practice that 
aims to set this discourse and look for the answer to the noted questions from 
academic and practitioners' points of view on the 22nd of June 2-4 pm.

This workshop will explore what has led to the growth in the Islamic finance industry, 
what we learn from it, what questions it raises and how we advance from here 
pragmatically.

cost-efficiencies. This workshop will aim to develop scenarios and will draw from 
consumers and industry experts of Islamic finance to shape the bottom-up growth in 
Islamic finance. Issues of market stability, information asymmetry, market awareness 
and trust, and value creation will be at the helm of these scenario discussions for 
Islamic finance consumers and practitioners.

Workshop on Governance in Islamic Finance

The layman's view of the Islamic finance and banking world is of transactional 
engagement that is interest-free, remember not a cost-free mode of financing. At a 
theoretical level, this distinction has been contentious. However, the broader 
theoretical issue is that 'riba' – despite the difficulties in defining it – is not the only 
condition in Islamic finance and banking. Are the market participants cognizant of 
these conditions and do they know if these conditions have been incorporated into the 
existing products while knowing the purpose statement and governance liability of 
Islamic finance principles?

The current state of affairs in Islamic finance governance

This workshop is aligned with fundamental principles driving Islamic finance and the 
wide breadth of knowledge that enhances market stability, growth and trust in 
financial transacting and contracting. This alignment with Islamic finance will be 
explored along the lines of principles of equity, participation and ownership and a 
range of covenants and conditions that the Islamic finance industry and regulations 
must correspond to. This is essential to continue the growth story while delivering the 
good for its wider audience at a societal level for all its stakeholders.

Future discourse and governance challenges

This workshop will cover the top-down expansion story of Islamic finance that has been 
the result of religiosity and demand or both and will explore how the market is maturing 
to ask questions that may spur a bottom-up growth when the Islamic finance industry 
has yet to meet the economic fundamentals of competitiveness, price and 

Moving from top-down expansion to bottom-up growth
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cost-efficiencies. This workshop will aim to develop scenarios and will draw from 
consumers and industry experts of Islamic finance to shape the bottom-up growth in 
Islamic finance. Issues of market stability, information asymmetry, market awareness 
and trust, and value creation will be at the helm of these scenario discussions for 
Islamic finance consumers and practitioners.

The workshop will end with a survey on Islamic finance on the state of governance in 
Islamic finance at consumer and practitioner levels to provide policy suggestions for 
developing a system to understand consumer and practitioner expectations given the 
noted governance issues. This bottom-up understanding of the market will help in 
developing future corporate planning in the Islamic finance sector as well as a policy 
forum that learns from the market on how to best serve Islamic finance clients and 
contribute to the confidence of the practitioners in what they are doing can be upheld 
in dynamic market conditions.

Future directions

This workshop will cover the top-down expansion story of Islamic finance that has been 
the result of religiosity and demand or both and will explore how the market is maturing 
to ask questions that may spur a bottom-up growth when the Islamic finance industry 
has yet to meet the economic fundamentals of competitiveness, price and 

MEET THE TEAM

Dr. Nadir Virk
Swansea University

School of Management

Dr. Tasawar Nawaz
University of Plymouth
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CONFERENCE ORGANIZERS

Dr. Wajid H. Rizvi - Conference Chair
Dr. Huma Amir - Conference Convener
Muhammad Sarim Shahab - Conference Manager

Track Chairs:

Dr. Muhammad Ayaz – Track Chair, Management
Dr. Beenish Tariq – Track Chair, Marketing
Dr. Hilal Anwar Butt – Track Chair, Accounting, Finance & Law

Organizing Committee:

Dr. Muhammad Talha Salam  Head of Marketing Committee
Dr. Sana Tauseef   Head of Finance Committee
Sumayyah Khurshid Khan  Head of Communication Committee
Dr. Mohsin Zahid Khawaja  Head Guest Relations Committee 
Dr. Nida Aslam Khan  Head of Organizing Committee 
Dr. Amber Gul Rashid  Team Member
Dr. Farah Naz Baig   Team Member
Dr. Muhammad Mohsin Butt  Team Member
Ali Akbar    Team Member
Muhammad Ali Raza  Team Member
Dr. Amer Iqbal Awan  Team Member
Zahra Rafique   Team Member


